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How do you create an ad that gets response when today’s VALPAK® IS COMMITED TO YOUR SUCCESS.

consumers are exposed to hundreds of advertising messages
daily? Selecting the right message, offer and design are key to
the success of your ad. A strategically-designed, consumer-
focused ad will:

We work with nearly 53,000 advertisers annually to design and
deliver customized direct mail campaigns. Valpak has invested
considerable resources and efforts in consumer and advertiser
research to understand what works best for our variety of

e Grab the readers’ attention formats and placement in the distinctive blue envelope. The

« Create an interest in your product or service results? A proven formula that provides you with the essential
elements to create successful Valpak advertising campaigns.
You won’t find this level of commitment to research-based

e Persuade consumers to take immediate action design anywhere else in the direct mail industry.

e Build their desire to buy or use your product or service

(Front)

Come & Experience Dining At Its Fin

Headline - Identifies your primary business
offering and value fo the consumer at a glance.

St

Offer - Strong offers on primary products or

= b
Danielle’s - :
FREE services are what most motivates consumers fo act.
Dinner Entree
Buy One Dinner Entree, Ge
Of Equal Or Lesser Value Free

1234 Main gtreet

e

With coupon only. Not valid with any other offer.

Expires 00/00/00 ( Back )
See Reverse For More Savings
$10 OFF FREE FREE
Dinner Appetizer Lunch
Illustration — Reinforces what consumers Live Entertainment For Of Your Entree
will experience or how they will benefit Senior Discolly Two Choice Buy One Lunch Eniree,
hen they do busi ith Large Parties Welcomed Valid Valid Get One Of Equal Or
when | €y do business wit you. Major Credit Cards Accepted Anytime Anytime esser Value Free
. . . With coupon only. With coupon only. With coupan only.
Other - Alwoys mqke it easy for consumers to tgke |mme.d|gfe Notvalidwith any ot ofer. Notvalidwith any ot ofer Not vald withany ofter ofer
Expires 00/00/00 Expires 00/00/00 Expires 00/00/00
action. Include unique information that separates your business
from the competition as well as business hours, address, phone

number, Web site address, a map, efc.

The back of the ad should include additional information to motivate consumers to act. This information should be different from the front and
include supporting offers, maps, unique services or qualifications and other business information that would help motivate them to call or visit
your business.

THE RESEARCH-DRIVEN VALPAK AD FORMAT

Through our 40 years of experience and extensive ongoing, studies, including eye-tracking technology, the Valpak
ad format has been designed to help you create the most effective ads. Busy consumers don’t want to search
advertising for information or savings, so a clear and simple ad design is essential for best response.

Want to know more about the right ad elements for your specific business categorye Contact your Valpak
Account Representative to discuss a customized campaign that will motivate consumers to call or visit your business.

To find the Valpak office nearest you, call 1-800-4VALPAK (825725) or go to www.valpak.com/advertise
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